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Chapter 9

In addition, there may be a filter at the sender if, for example, as a human being, 
he or she has some limitations in her/his way of communicating or perceiving 
the situation in such a way that she/he will dampen part of the message.

When the message is ready and coded, the next step in the communication 
process is the choice of communication channel.

Communication channel
Just as we choose the means of transport, when we are going from one place 
to another, we must also choose the method of transport – the delivery agent 
– for our message.

We can choose to send the message in writing as an ‘old-fashioned letter’; 
we can choose a slightly less formal written form, such as e-mail; we can choose 
to publish the message on a web page; on Facebook or Twitter; on a poster, or 
to share it on flyers. There is also the possibility that we choose to convey the 
message orally, either in a personal conversation, a speech to an assembly, a 
TV/video broadcasted speech or in a more complex visual form, such as a film 
or a sequence posted on YouTube.

The choice of medium is determined in particular by who the intended re-
ceiver of the message is, the nature of the message, and the sender’s abilities.

First of all, the choice is between written and oral communication.
Oral communication has a number of advantages:

• It is more natural, less formal, and less bureaucratic.
• It is more personal.
• The sender of the message can continually adjust both content and lan-

guage to the receiver, as she receives immediate feedback in one form 

FIGURE 9.7 Thoughtful 
Pooh!

“That wasn’t very cleverly put, Pooh,” said Piglet.  
Winnie the Pooh replied, “It sounded clever when it was inside my head,  

but then something happened as it came out.”
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